Website setup checklist

Use this checklist to plan and then set up your new website.

Part 1: Aims and Objectives

Use the spaces below to answer the questions:

1. What is the main goal of your site?

e.g. to get people on to your mailing list, to convert visitors into
buyers...

2. Who are your customers?

e.g. coffee lovers who want to make great coffee at home, women
expecting their first child...

3. How many different products will you be selling? What will they be?
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Part 1: Aims and Objectives (cont’d)
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Part 2: Features of your website

Not all of the features below are essential, so
please cross off any that you have decided not
to use right now.

Planning
completed
(tick)

Feature
completed
(tick)

1. Domain name

e.g. www.mywebsite.com . Which domain name would you like? Is it

available? Have you already bought it?

2. Hosting

Do you have a web host or is this something you need to investigate?

3. How will you create your site?

E.g. do it yourself using a website builder like Create, hire a web
designer, use a Wordpress site, eBay, Amazon, Etsy.
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Part 2: Features of your website Planning | Feature
(cont’d) completed | completed

(tick) (tick)
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Part 2: Features of your website Planning | Feature
(cont’d) completed | completed

(tick) (tick)
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Part 2: Features of your website Planning | Feature
(cont’d) completed | completed

(tick) (tick)
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Part 3: Simple design, copywriting Planning | Feature
completed | completed

(tick) (tick)

and layout checklist
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Part 3: Simple design, copywriting Planning

and layout checklist (cont’d) ‘E;’ircnklf;'eted

Feature
completed
(tick)

4. Images

Are product images well-lit and do they show off the product as well as

possible? Do you have a logo that looks professional?

5. Copywriting

e Are you using the type of words that your customers would use?
e.g. is your writing too formal when your customers would expect

it to be light and friendly?
Have you checked your spelling and grammar?

e Are you using the word ‘you’ more than you use the words ‘we’?
Does each page have a clear call to action e.g. ‘buy now’, ‘phone

us on [humber] now’?
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Part 3: Simple design, copywriting
and layout checklist (cont’d)

Planning
completed
(tick)

Feature
completed
(tick)

6. Keywords

¢ Have you researched the keywords for the main site and the
category pages? E.g. the main keywords for a UK shop selling
coffee may be ‘buy coffee online UK’ and the category keywords
may be ‘decaffeinated coffee beans’ or ‘Columbian coffee’.

o Try the Google keyword planner for keyword research

https://adwords.google.com/KevwordPlanner.
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